
100 Reasons 
to Send a 
Press Release



Press releases are one of the smartest ways to get your news out there, 

clearly, quickly, and with credibility. Whether you’re a marketer, PR pro, or 

business owner, this guide is packed with fresh ideas and reasons to send a 

press release. Use it as your go-to source for inspiration, campaign planning, 

or even to fill up your editorial calendar with compelling news angles.   
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Sharing a product or service announcement helps build awareness and 

excitement around what’s new, giving your audience a clear reason to pay 

attention. It’s a powerful way to create buzz and support successful launches 

that drive interest and sales. 

Product and Service Announcements 
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EI ​

FI

BI

AI

DI

CI

@I

GI

New product or service launchU

New merchandise or branded swagU

Product enhancements or feature rolloutsU

Beta or pilot programU

API or SDK releaseU

White-label product introductionU

Pricing or packaging changesU

Product discontinuation or retirement 

Sharing news about a strategic partnership or alliance shows your company is 

growing and teaming up with others to innovate and stay ahead in the industry. 

These press releases highlight your commitment to collaboration and 

strengthens your market position. 

Strategic Partnerships and Alliances

�I ​

E�I

EEI

New strategic partnershipU

Industry consortium membershipU

Academic or research collaboration
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��� ​

���

���

���

Channel/reseller partner program launch'

Technology partnership'

Influencer collaboration'

Strategic advisory board announcement 

Announcing market and global expansion shows your business is growing by 

reaching new customers and seizing new opportunities.

Market and Global Expansion

�e� ​

�f�

�`�

�_�

�^�

Entry into a new geographic market'

International office or team expansion'

New distribution channel'

Global partnership'

Localization of services or products 

Aug 20, 2025 7:00 AM Eastern Daylight Time

Collins Cooper Carusi Architects Joins DLR Group

DLR Group expands Southeast presence with Atlanta-based design firm

As experts in on-campus student housing, Collins Cooper Carusi Architects (CCCA) fulfills a strategic growth initiative for DLR


Group’s Higher Education sector. Pictured here is Kennesaw State University's new residence hall for first-year students, The


Summit, for which CCCA provided architectural design services. Image © Rion Rizzo-Creative Sources Photography.

Share

DLR  Group

Details

Headquarters: Seattle,


Washington


Website: www.dlrgroup.com

CEO: Steven McKay


Employees: 1700


Organization: PRI

Release  Summary

Atlanta-based Collins Cooper


Carusi Architects has joined the


global integrated design firm


DLR Group.

Release  Versions

English

Contacts

Media contact: Marguerite


Munoz at DLR Group,

mmunoz@dlrgroup.com

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up
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Sharing company news and milestones helps build momentum and strengthen 

brand trust by highlighting important achievements, new directions, and 

exciting changes within your business. 

Company News and Milestones

AB> ​

AA>

A=>

A<>

A@>

A?>

A;>

Company anniversary or milestoneY

New strategic roadmapY

Brand refresh or rebrandingY

Launch of a new office, HQ, or facilityY

Opening an innovation lab or incubatorY

Corporate restructuring or reorganizationY

Business name change 

Sharing leadership and people news showcases your company’s growth, 

expertise, and unique culture, helping to build trust and attract talent. 

Leadership and People News

A�> ​

A�>

=�>

=B>

=A>

==>

New executive or leadership hireY

Leadership development program launchY

Internship or apprenticeship programY

Employee wellness initiativeY

Employee stock purchase plan (ESPP)Y

Employee achievements or recognition
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Financial and investor updates keep stakeholders informed and build trust by 

maintaining transparency about your company’s performance and future plans.

Financial and Investor Updates

CBA ​

C>A

C=A

C<A

C?A

C;A

B:A

Quarterly or annual financial resultsU

IPO filing or registrationU

Dividend declarationU

Investor roadshow or eventU

Debt financing or credit facilityU

Share buyback programU

Secondary offering 

Awards and Recognitions

Sharing announcements about awards and recognitions boost 

your company’s credibility by showcasing external validation and 

industry achievements. 

B�A ​

B�A

BCA

BBA

Industry awards or honorsU

Certifications (e.g., ISO, SOC 2, etc.)U

Media rankings or inclusionsU

Credit rating updates 

Aug 7, 2025 6:55 AM Eastern Daylight Time

Hyatt Reports Second Quarter 2025 Results

Hyatt's Second Quarter 2025 Infographic

Share

Hyatt  Hotels


Corporation

NYSE:H

Release  Versions

English

$Cashtags

$H

Hashtags

#hyatt

Contacts

Investor Contacts


Adam Rohman, 312.780.5834,

adam.rohman@hyatt.com

Ryan Nuckols, 312.780.5784,

ryan.nuckols@hyatt.com

Media Contact


Franziska Weber, 312.780.6106,

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up
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Highlighting real-world results builds trust by showing how your products or 

services positively impact customers. 

Customer Stories and Success

=9< ​

=:<

=8<

Case study publicationE

Customer advisory board announcementE

Launch or update of loyalty/rewards program

Building brand engagement and media visibility helps strengthen your brand’s 

presence and attract valuable earned media coverage. 

Brand Engagement and Media Visibility

=�< ​

=�<

9�<

9�<

9�<

9�<

9=<

Behind-the-scenes company story or origin updateE

Media coverage highlights or executive interviewsE

Exclusive previews or press-only event invitationsE

Public response to viral moment or trending topicE

Social media milestone or platform expansionE

Brand ambassador or spokesperson announcementE

Fan, community, or influencer spotlight 



100 Reasons to Send a Press Release 8

Showcasing technology, research, and innovation positions your company as a 

leader while attracting top talent and potential investors. 

Technology, Research, and Innovation

??A ​

?@A

?>A

?BA

?=A

@<A

Technology breakthrough or innovation`

Open-source contribution`

R&D project launch or update`

Patent filing or approval`

AI/ML ethics framework`

Launch of a digital transformation initiative 

Aug 21, 2025 8:00 AM Eastern Daylight Time

Purdys Chocolatier Elevates In-Store Experience Across

Canada With Square

Square’s modern POS and retail solutions roll out nationwide in over 80 locations

(Photo: Square)

TORONTO--( )--Purdys Chocolatier, one of Canada’s most beloved and renowned


chocolate brands, is making its in-store experience even sweeter with a new nationwide


partnership with technology company Square.

BUSINESS WIRE

Founded in 1907, Purdys Chocolatier is known for extraordinary chocolate, craftsmanship, and a


creative spark that brings joy to every customer interaction. The brand has become synonymous


with quality, devotion to sustainable cocoa and creating memorable moments.

Consistent with this tradition, Purdys Chocolatier recognized that delivering exceptional in-store


moments wasn’t just about their chocolate—it depended on every part of the customer journey.


As the business grew, it was time for the next evolution in Point of Sale (POS)—one designed to


support faster checkouts, smoother storefront experiences, and deeper customer engagement. To


address this evolution, Purdys Chocolatier selected Square as its new technology partner, now


implementing Square to run its Point of Sale and business operations across more than 80 retail


locations across Canada.

“Our customers deserve the best service along with the best chocolate,” said Kriston Dean, VP of


Sales and Marketing at Purdys Chocolatier. “Switching to Square has been a positive change for


us. Implementation was straightforward, our in-shop teams were able to adapt smoothly and the


checkout process fits easily into our workflow.”

In addition to ease of implementation, Purdys Chocolatier required a system with an open API to


connect with other business systems. They also chose Square to streamline their operations and


gain deeper consumer insights and data, as part of their commitment to enhancing the customer


experience.

Square is now running in more than 80 Purdys Chocolatier locations, and will also be used at pop-


up locations this coming holiday season. Stores are equipped with the fully integrated Square


Register and the newly launched Square Handheld devices—Square’s most sleek, portable and


powerful POS yet—to allow for a seamless checkout, all powered by Square for Retail Plus. In


addition to the hardware and operating systems, stores will use Square Marketing and Square


Gift Cards, and offer delivery service through Square’s new DoorDash integration.

"Square powers commerce for iconic retail brands around the world, and we're proud to partner


with a beloved Canadian institution like Purdys Chocolatier," said Nick Molnar, Global Head of


Sales and Marketing at Block, which includes Square and Cash App. "With Square, Purdys


Chocolatier is perfectly blending century-old traditions of chocolate excellence with modern


commerce technology to continue their incredible legacy of sparking joy in every customer


experience."

For more information about how Square can support businesses of all types and sizes in Canada,


visit . To shop online or find your nearest Purdys Chocolatier shop and enjoy a moment


of premium chocolate indulgence, visit .

Square.ca

Purdys.com

About Square:

Square makes commerce and financial services easy and accessible with its integrated ecosystem


of commerce solutions. Square offers purpose-built software to run complex restaurant, retail, and


professional services operations, versatile e-commerce tools, embedded financial services, buy


now, pay later functionality through Afterpay, staff management and payroll capabilities, and


much more – all of which work together to save sellers time and effort. Millions of sellers across


the globe trust Square to power their business and help them thrive in the economy. For more


information, visit .www.square.ca

About Purdys Chocolatier:

Purdys Chocolatier has been Canada's Chocolatier since 1907. As a proud, family-owned company,


they make a wide range of chocolate gifts from premium ingredients and sustainable cocoa.


Community and people are at the heart of Purdys Chocolatier, and together with their Purple


Partnerships initiative and Seasonal Fundraising Program, they find opportunities to support,


advocate and craft more kindness.

Share

Block ,  Inc.

NYSE:XYZ

Release  Versions

English

Contacts

press@squareup.com

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up

Aug 15, 2025 9:00 AM Eastern Daylight Time

PetAir Pro: The Only Pet Bed That Purifies Your Air

Blueair Launches Its First Air Purifier Designed to Pamper Pets and Purify the Air

PetAir Pro goes beyond traditional purifiers by not only capturing fur, dander, and pet odors with precision, but it is designed with a

built-in, customizable pet bed, available in three soft bedding options, so your pet can relax right on top of it.

CHICAGO--( )-- , the global leader in air health, is redefining pet-friendly


living with the launch of PetAir Pro, a first-of-its-kind purifier that combines advanced air


purification with a built-in, customizable pet bed. Designed for the four-legged members of the


family, it delivers cleaner, fresher air right where they love to lounge.

BUSINESS WIRE Blueair

Millions of Americans suffer from pet-related allergies,


and many pet owners notice that fur, dander, and odors


can take a toll on their indoor air quality. PetAir Pro goes


beyond traditional purifiers by not only capturing fur,


dander, and pet odors with precision, but it is designed


with a built-in, customizable pet bed, available in three


soft bedding options, so your pet can relax right on top


of it.

“Pets are a part of our family, but they come with fur,


dander, and odors,” said Andy Lu, CEO of Blueair. “Most


air purifiers are not built with this in mind. PetAir Pro is


more than a purifier. It is thoughtfully designed to give


pet parents peace of mind with performance, whisper-


quiet operation, and intelligent design.”

Blueair’s advanced purification features a breakthrough filtration system that doesn’t just trap fur


and pet odors, it breaks them down, delivering truly fresh air and not just masking it. Plus, PetAir


Pro was engineered to capture pet hair directly from the surrounding area.

Features:

Pet FurLock™ Technology

OdorFence™ Technology

One Year of Filter Lifetime Tracking

THOUGHTFULLY DESIGNED TO PURIFY AND PAMPER YOUR PET

Starting today, PetAir Pro is available on  for $499.99.Blueair.com

Blueair is a global air wellness brand dedicated to enhancing health and well-being by creating


cleaner, fresher, and healthier indoor environments. Founded in Sweden in 1996, Blueair has been


at the forefront of air wellness innovation, developing advanced solutions that go beyond


purification to improve overall indoor air quality. From reducing airborne pollutants and allergens


to optimizing humidity and promoting better breathing, Blueair’s award-winning innovations are


designed to support a holistic approach to well-being. With a commitment to innovation,


sustainability, and thoughtful design, Blueair makes air wellness accessible to all. Learn more at


 and follow Blueair on  and .www.blueair.com Instagram TikTok

2 Tested on FCV, S. Typhimurium, trimethylamine, methyl mercaptan, acetic acid, HCoV-229E,


H1N1, EV71

“Pets are a part of our family,


but they come with fur,


dander, and odors. Most air


purifiers are not built with


this in mind. PetAir Pro is


more than a purifier. It is


thoughtfully designed to


give pet parents peace of


mind." - Andy Lu, CEO of


Blueair

Share

�  Captures pet fur in the collection tray with Pet FurLock™ technology. Enjoy longer-lasting air


purification with less fur clogging up your filter.

�  Patent-pending OdorFence™ Technology combines bio-based enzymes and special minerals


to break down 99%1 of stubborn pet odors leaving your home with cleaner, fresher air you can

actually smell—and feel—good about.

Advanced Filtration with High-Grade H13 HEPA Media

�  Removes up to 99.9%2 of airborne pollutants such as pet dander, dust mites, bacteria &

viruses.

Large Room Coverage

�  Purifies up to 1301 sqft in 60mins or 271 sqft in 12.5 mins.

�  Patented RealTrackTM algorithm precisely calculates filter lifetime based on actual usage and

pollution levels, and suggests timely replacements for continued optimal performance. Get a


filter replacement reminder on the device or track filter usage on the Blueair app.

Its intuitive design is easy to use and easy to maintain. Emptying the hair collection box and


changing filters is quick and mess-free, and it’s equipped with a Pet Lock button to prevent


accidental paw-presses. It runs in near silence, and even senses when your pet is resting,


automatically lowering fan speed when in Pet Mode. It doesn’t just clean the air, it creates a


wellness environment for your pets.

About Blueair:

1 Tested on ammonia, hydrogen sulfide, trimethylamine, methyl mercaptan, acetic acid

Share

Blueair

Release  Summary

Blueair redefines pet-friendly


living with the launch of PetAir


Pro, a purifier that combines


advanced air purification with a


built-in pet bed.

Release  Versions

English

Hashtags

#AirCare

#Blueair

#NewProduct

#PetParents

#ProductLaunch

#Wellness

Contacts

Press Information and Contact:


Max Borges Agency (Blueair)

blueair@maxborgesagency.com

Social  Med ia  Prof iles

Blueair on Facebook

Blueair on Instagram

Blueair on LinkedIn

Blueair on TikTok

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up

Aug 14, 2025 8:00 AM Eastern Daylight Time

Face the Future: Mary Kay’s AI Foundation Finder Poised to

Disrupt the Beauty Game

A first in the direct selling industry, the Mary Kay AI Foundation Finder uses advanced artificial intelligence to scan a customer’s face

on their mobile phone and provide personalized shade recommendations in just seconds. What sets this AI-powered tool apart is

that it is informed by a scientifically developed scale offering an inclusive and nuanced understanding of human skin tones. (Video


Courtesy: Mary Kay Inc.)

DALLAS--( )-- , a global leader in direct selling and skin innovation,


announces the launch of its cutting-edge AI Foundation Finder – an intuitive technology designed


to help consumers effortlessly find their foundation match, while empowering Mary Kay


independent beauty consultants to guide their customers in finding the right match – right from


their phones.

BUSINESS WIRE Mary Kay Inc.

A first in the direct selling


industry, the Mary Kay AI


Foundation Finder uses


advanced artificial


intelligence to scan a


customer’s face on their


mobile phone and provide


personalized shade


recommendations in just


seconds.

Share

A first in the direct selling industry, this AI Foundation


Finder uses advanced artificial intelligence to scan a


customer’s face on their mobile phone and provide


personalized shade recommendations in just seconds.


What sets this AI-powered tool apart is that it is


informed by a scientifically developed scale offering an


inclusive and nuanced understanding of human skin


tones. The technology captures the user's skin tone


using their camera and then matches it to the most


accurate Mary Kay foundation shade by analyzing the


user’s skin tone and the corresponding RGB values of


the Mary Kay foundation products1. Mary Kay holds

exclusive rights to the tool, making it a true direct


selling industry disruptor2.

“AI Foundation Finder fuels our vision to be a beauty disruptor in the direct selling space and


beyond,” said , Mary Kay’s Chief Brand and Scientific Officer. “We are pioneering AI


shade matching globally, helping consumers meet their foundation match within the diverse range


of foundation finishes in the Mary Kay® Flawless Face portfolio. Embracing beauty tech marks a


unique opportunity to elevate the category and cultivate our next-generation beauty community.”

Dr. Lucy Gildea

The AI Foundation Finder aligns with a rising demand for hyper personalized, tech-enabled beauty


solutions amid broader cultural and technological shifts. As the #1 Direct Selling Brand of Skin


Care and Color Cosmetics in the World by Euromonitor International for three consecutive


years3 in 2023, 2024, and again in 2025, this launch further reflects Mary Kay’s commitment to

digital innovation, inclusivity, and empowering our beauty entrepreneurs around the world.

“The launch of our AI-powered Foundation Finder reflects a continued commitment to innovation


in personalized beauty,” said , Mary Kay’s Chief Information Officer. “By leveraging


an exclusive AI technology in the Direct Selling channel, we’re able to provide shade


recommendations in seconds, while making the consumer experience intuitive, inclusive, and


enjoyable. Our Mary Kay independent beauty consultants will now have a powerful digital partner


that elevates their business, enhances customer trust, and reimagines how beauty is delivered in a


tech-enabled world.”

James Whatley

The tool is now available in select markets and will be rolling out globally in the coming months.


For more information, please visit .here

AI Foundation Finder Highlights:

�  Beauty tech: The user’s camera captures real-time tracking of the user’s input video or images


with precise detection of 151 facial feature points.

�  Inclusiveness: The Mary Kay AI Foundation Finder is based on a proprietary 10-shade scale


designed to accurately represent a wide range of human skin tones with inclusivity and


precision in mind.

�  Performance: In our consumer tests, 83% of consumers expressed that they would be likely


to purchase their recommended match. In the Mary Kay Independent Beauty Consultant (IBC)


tests, 100% of the Mary Kay IBCs said they would be very likely to use the tool in their


business.

�  Access: AI Foundation Finder is integrated into the online shopping experience, accessible


from  or through the , consumers can easily scan and


instantaneously find their foundation match.

www.marykay.com iCatalog

�  Privacy: The AI Foundation Finder does not store or process biometric data.

About Mary Kay

One of the original glass ceiling breakers, Mary Kay Ash founded her dream beauty brand in Texas


in 1963 with one goal: to enrich women’s lives. That dream has blossomed into a global company


with millions of independent sales force members in more than 40 markets. For over 60 years, the


Mary Kay opportunity has empowered women to define their own futures through education,


mentorship, advocacy, and innovation. Mary Kay is dedicated to investing in the science behind


beauty and manufacturing cutting-edge skincare, color cosmetics, nutritional supplements, and


fragrances. Mary Kay believes in preserving our planet for future generations, protecting women


impacted by cancer and domestic abuse, and encouraging youth to follow their dreams. Learn


more at . Find us on , , and , or follow us on .marykayglobal.com Facebook Instagram LinkedIn X

1 RGB code stands for red, green, and blue code. It is a color model used in digital imaging and computer graphics to represent colors. Each


color is represented by a combination of red, green, and blue values, typically ranging from 0 to 255.

2 Mary Kay Inc. holds the exclusive rights to the tool for the first 12 months from launch.

3 “Source Euromonitor International Limited; Beauty and Personal Care 2025 Edition, value sales at RSP, 2024 data”

Share Mary  Kay  Inc.

Release  Summary

Mary Kay announces the launch


of its cutting-edge AI Foundation


Finder-an intuitive technology


designed to help consumers find


their foundation match.

Release  Versions

English Spanish

Portuguese German

French Italian Dutch

Polish Czech Hungarian

Chinese Traditional

Chinese Simplified

Japanese

Hashtags

#AI

#FoundationFinder

#IntuitiveAI

#MaryKay

Contacts

Mary Kay Inc. Corporate


Communications

marykay.com/newsroom

972.687.5332 or

media@mkcorp.com

Social  Med ia  Prof iles

Mary Kay on Facebook

Mary Kay on Instagram

Mary Kay on LinkedIn

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up
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Distributing press releases about market research and trend insights positions 

your company as a thought leader and trusted expert in your industry. 

Market Research and Trends

:;> ​

:<>

:8>

:7>

:9>

::>

:6>

Release of proprietary researchO

Benchmark or industry trend reportO

Market survey findingsO

Technical whitepaper publicationO

Economic or market outlook commentaryO

Consumer behavior insights or polling results O

Industry predictions or forecasts   

Sharing your organization’s sustainability and ESG efforts build trust with 

socially conscious stakeholders by showing your commitment to responsible 

and ethical practices. 

Sustainability and ESG

:�> ​

:�>

6�>

6;>

ESG or sustainability report releaseO

Carbon neutrality or offset milestoneO

Renewable energy or waste reduction programsO

Green product innovation 
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Demonstrate your company’s commitment to meaningful, purpose-driven 

actions that positively affect society by sharing your CSR, DEI or community 

impact initiatives.  

CSR, DEI, and Community Impact

KJF ​

KEF

KDF

KIF

KHF

KKF

CSR program or community initiativeV

Supplier diversity programV

Charitable donation or sponsorshipV

Scholarship or grant announcementV

Volunteer day or service programV

Diversity and inclusion initiatives 

Apr 22, 2025 9:00 AM Eastern Daylight Time

PUMA Reaches Goal of Making 9 Out of 10 Products With


Recycled or Certified Materials

Sports company PUMA has achieved its goal of making 9 out of 10 products from recycled or certified materials in 2024 and made


further progress in its focus areas circularity, climate and human rights, the company said as part of its sustainability report which


was published on Tuesday.

HERZOGENAURACH, Germany--( )--Sports company PUMA has achieved its goal


of making 9 out of 10 products from recycled or certified materials in 2024 and made further


progress in its focus areas circularity, climate and human rights, the company said as part of its


sustainability report which was published on Tuesday.

BUSINESS WIRE

Since initially setting the goal of 9 out of 10 products in 2021, PUMA has sharply increased the use


of recycled and certified materials, which emit fewer greenhouse gases. In 2024, PUMA used 13%


recycled cotton and about 75% of recycled polyester fabric in its products.

“Reaching our goal of 9 out of 10 products one year ahead of schedule is a testament to the great


teamwork of everybody involved at PUMA and our manufacturing partners,” said PUMA’s Chief


Product Officer Maria Valdes. “We will take this momentum and continue to look for ways to


reduce our environmental footprint as part of our Vision 2030 sustainability goals.”

While recycled polyester is usually manufactured from plastic bottles, PUMA has taken a leading


role in the industry with its textile-to-textile recycling project RE:FIBRE, which uses industrial and


post-consumer waste as the main source of raw materials In 2024, 13.9% of polyester used in


PUMA’s Apparel products was already made using RE:FIBRE.

In Climate, PUMA continued to work with its core suppliers to reduce greenhouse gas emissions in


the supply chain. As a result, emissions of purchased goods and services decreased by 17%


between 2017 and 2024. In 2024, PUMA lowered emissions from its own operations by 86%


compared to 2017, by powering all offices, stores and warehouses with renewable electricity,


(including the purchase of Renewable Energy Certificates, by increasing the number of electric


vehicles in its global car fleet and by opening two large-scale solar PV plants at its headquarters


and a major distribution centre in Germany).

Overall, PUMA aims for a 90% absolute reduction of greenhouse gases in its own operations and


a 33% absolute reduction in supply chain emissions by 2030 compared to 2017, to achieve what


scientists say is necessary to limit global temperature rises to 1.5 degrees Celsius compared to


pre-industrial levels.

Regarding its Human Rights targets, PUMA organized further trainings on important issues such as


sexual harassment for the workers in its supply chain. More than 290.000 PUMA employees and


factory workers have received training on sexual harassment since 2021. In 2024, the average


payment at PUMA’s core suppliers worldwide, including overtime and bonuses, was 66% above


minimum wage, an increase of 3 percentage points from the previous year.

PUMA

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing


footwear, apparel and accessories. For more than 75 years, PUMA has relentlessly pushed sport


and culture forward by creating fast products for the world’s fastest athletes. PUMA offers


performance and sport-inspired lifestyle products in categories such as Football, Running and


Training, Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands


to bring sport influences into street culture and fashion. The PUMA Group owns the brands PUMA,


Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs


about 22,000 people worldwide, and is headquartered in Herzogenaurach/Germany.

Share PUMA

FWB:PUM

Release  Versions

English Spanish

Portuguese German

French Italian (Summary)

Dutch (Summary)

Chinese Traditional

Chinese Simplified

Japanese

Contacts

Media Contact: Robert-Jan


Bartunek – Corporate

Communications –

robert.bartunek@puma.com

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up

Jun 24, 2025 8:30 AM Eastern Daylight Time

Baxter Publishes Annual Corporate Responsibility Report,


Demonstrating Ongoing Action to Make a Meaningful

Difference Around the World

Provides updates on Baxter’s 2030 Corporate Responsibility Commitment and Goals  

Baxter Publishes Annual Corporate Responsibility Report, Demonstrating Ongoing Action to Make a Meaningful Difference Around


the World

Share

Baxter  Internat ional  Inc.

NYSE:BAX

Release  Versions

English

Contacts

Media Contact


Bess Featherstone McGuire,

(224) 948-5353

media@baxter.com

Investor Contact


Clare Trachtman, (224) 948-

3020

Soc ial  Med ia  Prof iles

Baxter on LinkedIn

Baxter on X

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up

Aug 19, 2025 6:30 AM Eastern Daylight Time

Henry Schein’s 28th Annual ‘Back to School’ Program


Supports Students Worldwide

With Backpacks Full of Supplies, Team Schein Helps Equip Children to Thrive in the


Classroom

Share Henry  Schein ,  Inc.

NASDAQ:HSIC

Release  Versions

English

Contacts

Lauren DelGuidice


Associate Manager, Corporate

Media Relations

Lauren.DelGuidice@henrysche…

631.479.7309

Soc ial  Med ia  Prof iles

Henry Schein, Inc.

Henry Schein, Inc.

Henry Schein, Inc.

Contact Us

Newsroom Services & Solutions  Resources For Journalists Sign In Sign Up
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Drive engagement and awareness at events your company is attending, 

sponsoring, or hosting, and amplify your expertise by sharing thought 

leadership content through press releases to reach a wider, targeted audience.

Events and Thought Leadership

EBD ​

EAD

B@D

B?D

B>D

B=D

B<D

Event participation or sponsorship\

Annual user conference\

Webinar series or virtual summit\

Hackathon or innovation challenge\

Podcast or video series launch\

AMA (Ask Me Anything) session\

Publication of a thought leadership article 

Demonstrate accountability, transparency, and preparedness by proactively 

communicating about security measures, risks, and crisis responses to 

maintain stakeholder trust and confidence. 

Security, Risk, and Crisis Communications 

B�D ​

B�D

BED

BBD

BAD

Security enhancement updates\

Regulatory approval for product or service\

Regulatory compliance certification\

Crisis response or preparedness plan\

Data or security breach response  



��� ​

���

���

���

Product recall or safety notice�

Response to operational disruptions or emergency closures�

Leadership or policy updates tied to internal investigations or legal matters�

Proactive communication to address misinformation or public concern   

Capitalize on key calendar moments and seasonal 

trends to keep your messaging relevant and engage 

your audience throughout the year. 

Other Timely and Seasonal Opportunities

�T� ​

�P�

�O�

�M�

�Q�

���

����

Holiday or seasonal campaign launch�

New Year business outlook or resolutions�

Tie-in to national observances or awareness days�

Response to major news events or market shifts�

Back-to-school, summer travel, or end-of-year highlights�

Tax season announcements or financial prep tips�

Weather-related updates or seasonal preparedness tips  
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Press releases are one of the most effective ways to share your news clearly 

and quickly. Whether it’s a product launch, company milestone, partnership, 

event, or any of the 100 reasons covered in this guide, Business Wire is here  

to help. 



Business Wire’s powerful distribution network and built-in engagement tools 

ensure your news reaches the right audiences at the right time, maximizing 

your impact every step of the way. 

Business Wire, a Berkshire Hathaway company, has been the global leader in 

press release distribution and regulatory disclosure for over 60 years. Trusted 

by thousands of organizations worldwide, Business Wire provides innovative 

solutions to deliver news with accuracy, reach, and impact.

businesswire.com +1.888.381.9473 info@businesswire.com

Ensure your story gets heard. If you would like more information on how 

Business Wire can help your business, please contact us today:

https://www.businesswire.com/
https://www.businesswire.com
mailto:info@businesswire.com
https://www.businesswire.com/contact-us

